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Releases

Control and sale of alcoholic
beverages
For the year ending March 31, 2011

Beer and liquor stores and agencies sold $20.3 billion
worth of alcoholic beverages during the fiscal year
ending March 31, 2011, up 2.0% from the previous
year. Beer remained the alcoholic drink of choice for
Canadians.

The growth in dollar value reflected a combination of
factors, including an increase in sales of imported wine
and spirits as well as an overall increase of 0.4% in the
price of spirits, wines and beer during the fiscal year.

In litres of absolute alcohol, the volume of sales of
alcoholic beverages decreased 0.5% to 228.4 million
litres.

The net income realized by provincial and territorial
liquor authorities, combined with other alcohol-related
revenue such as liquor licenses and permits, was
up 5.6% to $5.9 billion in 2011 from the previous year.
Alberta reported a 4.5% decline in net income, while the
rest of the provinces and territories experienced growth.

Imported beer brands still on the rise

Beer and liquor stores and agencies
sold $9.1 billion worth of beer during the fiscal year
ending March 31, 2011, down 0.4% from the previous
year. Yukon had the largest increase in sales at 4.4%,
followed by Ontario at 3.1%.

Although beer remained the alcoholic drink of
choice, measured in both volume and dollar value, its
dominance continued to decline as consumers turned
more to wine.

Note to readers

Statistics on sales of alcoholic beverages by volume should not
be equated with data on consumption. Sales volumes include
only sales by liquor authorities and their agents, and sales by
wineries and breweries and outlets that operate under license
from the liquor authorities.

Consumption of alcoholic beverages would include all
these sales, plus homemade wine and beer, wine and beer
manufactured through brew-on-premises operations, sales in
duty-free shops and any unrecorded transactions.

Similarly, statistics on sales of alcoholic beverages by dollar
value of sales should not be equated with consumer spending
on alcoholic beverages. Sales data refer to the revenues
received by liquor authorities, wineries and breweries. These
revenues include sales to licensed establishments, such as bars
and restaurants.

Therefore, sales data do not reflect the total amount spent
by consumers on alcoholic beverages, since the prices paid in
licensed establishments are greater than the price paid by those
establishments to the liquor authorities.

Per capita data are based on the population aged 15 and
over.

Volume of sales of alcoholic beverages in litres of absolute
alcohol is calculated by multiplying the sales volume by the
percentage of alcohol content. For more information on
conversion rates, consult the ’definitions, data sources and
methods’ section of this release.

This release also includes revisions to beer, spirit and wine
sales data from 2005/2006 to 2009/2010.

In 2000, beer had a market share of 52% by dollar
value, while wine had 23%. By 2011, the market share
for beer had declined to 45%, while wine accounted
for 30%. The market share of spirits declined marginally
by 1% over the same period.
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Proportion of sales of alcoholic beverages in dollars
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Measuring volume, beer stores and agencies
sold 2.3 billion litres of beer in 2011, down 2.7% from
the previous year.

Sales of alcoholic beverages per capita 15 years
and over: Volume
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On a per-capita basis, beer sales amounted
to 80.3 litres per person in 2011, down from 85.6 litres
in 2000. In contrast, during the same period,
beer sales in terms of dollar value increased by
almost $47 to $320 per person.

The volume of imported beer sold was down 2.4%
to 321.0 million litres in 2011 from 2010. In spite of
this decline, imported beer represented 14% of the beer
market in Canada, double its share of 7% in 2000.

The principal origins of imported beer sold
in Canada were the United States (23.4%), the
Netherlands (18.7%) and Mexico (18.5%).

Wine’s popularity still on the rise

Wineries and liquor stores and agencies
sold $6.1 billion worth of wines during the year ending
March 31, 2011, up 5.0% from the previous year.

In terms of volume, wine sales increased 3.0%
to 470.0 million litres in 2011 from 2010. The growth in
sales of imported wine (+4.8%) outpaced the growth of
domestic wine sales (+0.5%).

Dollar sales of red wine almost tripled (+181%)
from 2000 to 2011, while dollar sales of white wine
(+66%) rose at a much slower pace. The share of
imported red wine in 2011 was unchanged at 76% of all
red wines sold in Canada, while the share of imported
white wine increased from 61% to 62%.

Imported spirits capture greater market share

Liquor stores and agencies sold $5.1 billion worth of
spirits during the year ending March 31, 2011, up 2.9%
from the previous year. This gain was mainly the result
of increases in sales of vodka (+5.0%), rum (+4.1%) and
whisky (+2.7%).

The volume of spirits sold increased 0.2%
in 2011 to 209.8 million litres. Domestic spirits
continued to dominate the market, but their lead has
been declining. The volume of imported spirits sold
in Canada increased from 26% of all spirits sold
in 2000 to 34% in 2011.

Since 2000, the market share by dollar value of
whisky-type products, such as whisky, scotch and
bourbon, has been declining. Despite the decline,
whisky-type products accounted for 27% of total spirits
sales in 2011 followed by vodka sales, at 24%, and rum
sales, at 17%.

Available without charge in CANSIM: tables
183-0006 and 183-0015 to 183-0020.

Definitions, data sources and methods: survey
number 1726.
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Data tables on sales of alcoholic beverages are
available from the National economic accounts module
of our website.

Data are also available through custom and special
tabulation. For more information on products and
services, contact Client Services (613-951-0767;

pssd-info-dssp@statcan.gc.ca). For more information,
or to enquire about the concepts, methods or
data quality of this release, contact Luqman Rana
(613-951-3524; luqman.rana@statcan.gc.ca), or Hiren
Parikh (613-951-6695; hiren.parikh@statcan.gc.ca),
Public Sector Statistics Division.

Net income of provincial and territorial liquor authorities and revenue from the sales
of alcoholic beverages at March 31

2010r 2011p 2010
to

2011
thousands of dollars % change

Canada 5,558,867 5,872,693 5.6
Newfoundland and Labrador 132,115 133,101 0.7
Prince Edward Island 30,976 31,639 2.1
Nova Scotia 220,951 224,868 1.8
New Brunswick 159,482 161,461 1.2
Quebec 1,034,810 1,086,806 5.0
Ontario 1,901,072 2,145,475 12.9
Manitoba 235,278 252,009 7.1
Saskatchewan 205,293 214,989 4.7
Alberta 715,805 683,521 -4.5
British Columbia 887,128 899,532 1.4
Yukon 10,939 12,652 15.7
Northwest Territories 23,935 24,957 4.3
Nunavut 1,083 1,683 55.4

r revised
p preliminary
Note: Data may not add to totals as a result of rounding.
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Sales of alcoholic beverages at March 31
2011

Beer Wine Spirits Total

thousands of dollars

Canada 9,119,199 6,130,055 5,055,223 20,304,477
Newfoundland and Labrador 220,471 55,553 131,767 407,791
Prince Edward Island 40,527 15,202 26,954 82,682
Nova Scotia 301,650 121,963 195,466 619,079
New Brunswick 241,105 80,458 111,432 432,996
Quebec 2,514,610 2,113,857 661,135 5,289,602
Ontario 3,097,160 2,020,412 1,938,586 7,056,158
Manitoba 288,736 130,423 233,815 652,974
Saskatchewan 278,404 80,262 221,514 580,181
Alberta 944,991 518,247 675,951 2,139,189
British Columbia 1,149,399 978,562 825,106 2,953,067
Yukon 18,622 7,337 11,202 37,161
Northwest Territories 20,096 7,124 20,357 47,578
Nunavut 3,427 654 1,939 6,021

2010 to 2011

% change

Canada -0.4 5.0 2.9 2.0
Newfoundland and Labrador 1.2 10.0 1.9 2.5
Prince Edward Island -3.1 6.0 0.9 -0.3
Nova Scotia -1.0 5.8 -0.4 0.4
New Brunswick 0.4 5.0 0.5 1.3
Quebec -1.3 4.4 5.6 1.7
Ontario 3.1 6.7 4.3 4.4
Manitoba 1.4 4.6 0.9 1.9
Saskatchewan 0.4 5.6 2.1 1.7
Alberta -3.5 4.0 1.5 -0.2
British Columbia -5.8 3.4 0.5 -1.2
Yukon 4.4 8.5 4.2 5.1
Northwest Territories -0.3 0.6 2.9 1.2
Nunavut -2.8 40.9 20.1 7.4

Note: Data may not add to totals as a result of rounding.

Sales of alcoholic beverages per capita 15 years and over at March 31, 2011

Beer Wine Spirits Total
$

Canada 320.0 215.1 177.4 712.4
Newfoundland and Labrador 506.5 127.6 302.7 936.8
Prince Edward Island 337.7 126.7 224.6 689.0
Nova Scotia 375.1 151.7 243.1 769.9
New Brunswick 377.5 126.0 174.5 677.9
Quebec 377.1 317.0 99.1 793.2
Ontario 281.1 183.4 176.0 640.5
Manitoba 288.0 130.1 233.2 651.3
Saskatchewan 329.0 94.9 261.8 685.7
Alberta 310.9 170.5 222.4 703.8
British Columbia 299.1 254.6 214.7 768.4
Yukon 650.6 256.3 391.4 1,298.4
Northwest Territories and Nunavut 414.1 136.9 392.5 943.5

Note: Data may not add to totals as a result of rounding.
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Natural gas sales
January 2012 (preliminary)

Natural gas sales totalled 9 687 million cubic metres in
January, down 3.0% compared with January 2011.

During the same period, the volume of sales to the
industrial sector (+1.6%) was up and the volumes of
sales to the commercial (-6.7%) and residential (-7.7%)
sectors were down.

Total sales in January were 11.1% higher compared
with December 2011.

Definitions, data sources and methods: survey
number 2149.

For more information, to order data, or to
enquire about the concepts, methods or data
quality of this release, contact the dissemination
officer (toll-free 1-866-873-8789; 613-951-9497;
energ@statcan.gc.ca), Manufacturing and Energy
Division.

Natural gas sales

January
2011

December
2011

January
2012p

December
2011

to
January

2012

January
2011

to
January

2012
thousands of cubic metres % change

Total sales 9 982 431 8 722 499 9 686 515 11.1 -3.0
Residential1 3 061 179 2 347 651 2 826 248 20.4 -7.7
Commercial2 2 088 753 1 666 225 1 948 197 16.9 -6.7
Industrial3 and direct sales4 4 832 499 4 708 623 4 912 070 4.3 1.6

p preliminary
1. Gas sold for domestic purposes, including space heating, water heating and cooking, to a residential dwelling unit.
2. Gas sold to customers engaged in wholesale or retail trade, governments, institutions, office buildings, etc.
3. Gas sold to customers engaged in a process that creates or changes raw or unfinished materials into another form or product. Includes mining and manufacturing

establishments. Includes firm, interruptible and buy/sell agreements.
4. Represents direct, non-utility, sales for consumption, where the utility acts solely as the transporter.

Production and disposition of tobacco
products
February 2012

Canadian manufacturers produced 1.6 billion cigarettes
in February, up 2.3% from January. The total number of
cigarettes sold increased 2.0% to 1.6 billion and closing
inventories decreased 0.7% to 2.4 billion cigarettes.

Available without charge in CANSIM: table 303-0062.

Definitions, data sources and methods: survey
number 2142.

The February 2012 issue of Production
and Disposition of Tobacco Products, Vol. 41,
no. 2 (32-022-X, free), is now available from the Key
resource module of our website under Publications.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact the dissemination officer

(toll-free 1-866-873-8789; 613-951-9497;
manufact@statcan.gc.ca), Manufacturing and Energy
Division.

Refined petroleum products
February 2012 (preliminary)

Data on the production, inventories and domestic sales
of refined petroleum products are now available for
February. Other selected data about these products are
also available.

Definitions, data sources and methods: survey
number 2150.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
the dissemination officer (toll-free 1-866-873-8789;
951-9497; energ@statcan.gc.ca), Manufacturing and
Energy Division.
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Government Finance Statistics
Fourth quarter 2011

Quarterly data for Government Finance Statistics
(GFS), a system which presents fiscal statistics using
the international standard GFS developed by the
International Monetary Fund, are now available. This
standard allows consistent aggregation and analysis
across countries.

Quarterly GFS data are available on CANSIM for
overall government in Canada and for four sectors
from 1991 to the fourth quarter of 2011. These
sectors are federal government, provincial/territorial
governments, local governments, and Canada and
Quebec Pension Plans.

Note: Currently, Government Finance Statistics (GFS)
data are being derived by mapping Canada’s System
of National Accounts data to GFS concepts and
conventions. Beginning in 2014, the GFS data will be
derived directly from government financial information.

Available without charge in CANSIM: table 385-0032.

Definitions, data sources and methods: survey
number 5174.

Additional information can also be found in Latest
Developments in the Canadian Economic Accounts
(13-605-X, free), available from the Key resource
module of our website under Publications.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact Claude Vaillancourt (613-951-1820;
claude.vaillancourt@statcan.gc.ca), Public Sector
Statistics Division.

Performing arts
2010

Data on the performing arts industry are now available
for 2010.

The 2010 edition of Service Bulletin: Performing
Arts, which contains industry highlights along with
financial data including revenues, expenses and
operating profit margins, is now available.

Available without charge in CANSIM: tables
361-0009 and 361-0029.

Definitions, data sources and methods: survey
number 3108.

The publication Service Bulletin: Performing
Arts, 2010 (87F0003X, free), is now available from the
Key resource module of our website under Publications.

For more information, contact Client Services
(toll-free 1-877-801-3282; 613-951-4612;
servicesind@statcan.gc.ca). To enquire about
the concepts, methods or data quality of this
release, contact David Binks (613-951-0521;
david.binks@statcan.gc.ca), Service Industries
Division.
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New products and studies

Production and Disposition of Tobacco Products,
February 2012, Vol. 41, no. 2
Catalogue number 32-022-X (PDF, free; HTML, free)

Performing Arts, 2010
Catalogue number 87F0003X (PDF, free; HTML, free)

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or -XDE are electronic versions on diskette; -XCB
or -XCE are electronic versions on compact disc; -XVB
or -XVE are electronic versions on DVD and -XBB or
-XBE a database.
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