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Manufacturing sales increased 1.2% to $51.6 billion in December, their second consecutive advance.

In December, sales increased in the motor vehicle and wood products industries, representing over half of the
national gain. Chemical products, miscellaneous products, ship and boat building, as well as other transportation
equipment also posted higher sales, which accounted for almost one-third of the overall increase. Lower sales of
petroleum and coal products partly offset the gains.

In constant dollar terms, sales rose 1.3%, indicating that a higher volume of manufactured goods was sold.

In 2015, sales declined 1.5%, the first annual decrease since 2009.

Chart 1
Manufacturing sales increase
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Note(s): Data are seasonally adjusted.
Source(s): CANSIM tables 304-0014 and 377-0009.

Motor vehicles and wood products post largest gains

Motor vehicle sales increased 3.6% in December, the third consecutive increase for the industry. In the fourth
quarter of 2015, some motor vehicle manufacturers released redesigned models of popular vehicles. In addition,
employees worked overtime to meet higher customer demand in late 2015, leading to an increase in sales.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=377-0009&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
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Sales of wood products rose 5.5% in December. Wood product manufacturers typically shut down for part of
December. Despite the shutdowns, sales were at their highest level since December 2006. Exports of lumber and
other sawmill and millwork products, as well as logs, pulpwood and other forestry products increased in December.
In recent years, the wood products industry has experienced a turnaround, as annual sales increased
from 2011 to 2015, reflecting growing foreign demand.

A 2.4% decline in sales of petroleum and coal products partially offset the gains. Prices fell 5.3% for the industry,
according to the Industrial Product Price Index.

Sales increase in seven provinces

Seven provinces posted higher sales in December. Quebec, New Brunswick and Ontario reported the largest gains,
which were partly offset by lower sales in Alberta.

Sales increased 1.7% in Quebec, reflecting gains in 11 of 21 industries. In the wood products industry, sales
rose 8.2%, as manufacturers reported higher than normal sales in December. Sales of primary metals (+3.2%) and
chemicals (+5.6%) were up. In contrast to Canada as a whole, sales of petroleum and coal products increased in
Quebec, contributing to the provincial gain.

Higher sales of non-durable products led to a 16.8% increase in New Brunswick. At the same time, exports of
refined petroleum products rose in December.

Sales rose 0.7% in Ontario, a third consecutive increase. The motor vehicle industry was mainly responsible for the
gain, as sales advanced 3.6%, reflecting increased demand for redesigned vehicles. Higher sales of machinery
bolstered the gain in December, with sales rising 6.5% in the industry. The bulk of the increase stemmed from
industrial machinery sales. A number of respondents in this sub-industry completed large contracts in December,
which led to higher sales. Sales were down 7.7% in petroleum and coal products and down 6.2% in primary metals,
offsetting some of the provincial gains.

Sales decreased 2.4% in Alberta, the sixth consecutive decline for the province. Lower sales of petroleum and coal
products were responsible for the drop in December.

Inventories decrease

Inventories declined 1.6% in December, reflecting decreases in aerospace products and parts, as well as petroleum
and coal. In the aerospace industry, manufacturers reported a 5.0% drop in inventories. Inventories fell 7.8% in the
petroleum and coal industry, reflecting lower raw materials on hand. According to the Raw Materials Price Index,
prices for crude energy products fell 11.9% in December.
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Chart 2
Inventories decline
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Note(s): Data are seasonally adjusted.
Source(s): CANSIM table 304-0014.

The inventory-to-sales ratio fell from 1.44 in November to 1.40 in December. The inventory-to-sales ratio measures
the time, in months, that would be required to exhaust inventories if sales were to remain at their current level.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
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Chart 3
Inventory-to-sales ratio drops
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Unfilled orders decline for fifth consecutive month

Unfilled orders declined 2.2% in December, the fifth consecutive decrease. Orders had reached a $100.2 billion
peak in January 2015, reflecting growth in aerospace products and parts; since then, they have generally been
declining, as the industry delivered on contracts. Unfilled orders represent potential sales for manufacturers, unless
cancelled or re-valued. In December, aerospace orders fell 3.0%. Machinery manufacturers reported a 4.1% decline
in unfilled orders, as they delivered on contracts at the end of the year.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
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Chart 4
Unfilled orders decrease for fifth consecutive month
 

billions of dollars

20

30

40

50

60

70

80

90

100

110

Dec.
2010 2011 2012 2013 2014

Dec.
2015

Total, unfilled orders Total excluding aerospace

Note(s): Data are seasonally adjusted.
Source(s): CANSIM tables 304-0014.

New orders fell 2.1%, mainly reflecting a decline in orders for the aerospace industry.

Year 2015 in review: Sales decrease for the first time since 2009

The following analysis is based on current estimates for 2015. Manufacturing sales declined 1.5% in 2015 to
$609.5 billion, the sector's first annual decrease since 2009. After contracting in 2008 and 2009 during the
recession, sales in the manufacturing sector rebounded in subsequent years and rose until 2015. In constant
dollars, sales fell 0.9% in 2015.

The petroleum and coal products industry was mainly responsible for the downturn in 2015. Sales in the industry
fell 28.6%, reflecting a 22.3% drop in the average price of refined petroleum products. Excluding petroleum and
coal products, manufacturing sales increased 2.6% in 2015.

Sales increased on an annual basis in 12 out of 21 industries. Transportation equipment posted the largest gain,
with motor vehicles accounting for roughly half of the dollar increase. Sales of motor vehicles rose 9.1%, reflecting
price increases. The depreciation of the Canadian dollar relative to the US dollar contributed to higher motor vehicle
sales in 2015, as vehicles are sometimes priced in US dollars. Many motor vehicle manufacturers also shifted
production to high-end vehicles, a number of which were redesigned in 2015. Despite the increase in dollars, the
number of vehicles produced declined in 2015. Industries related to motor vehicles production also recorded growth
in 2015. Sales were up 8.9% for motor vehicle parts and up 5.4% for plastics and rubber products.

Provinces heavily involved in the oil and gas extraction sector accounted for the bulk of the manufacturing decline
in 2015. In Alberta, a 35.6% decrease in sales of petroleum and coal products led to an overall drop of 13.7% in the
province. Sales of machinery products fell 26.7%, reflecting lower sales of oil and gas field machinery, a
sub-industry that supplies companies in the oil and gas extraction sector.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
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In New Brunswick, sales fell 9.8%, reflecting declines in the non-durable goods industries. In Saskatchewan, sales
decreased 11.4%.

Sales fell 0.6% in Quebec, as lower sales of petroleum and coal products were largely offset by gains
in 15 of 21 industries. Production increased 10.2% in aerospace products and parts. Gains in the paper, food and
wood products industries also helped to moderate the decline in petroleum.

The opposing influences attributable to strength in transportation and weakness in petroleum were evident in
Ontario. Sales increased 1.8% in the province, despite a 28.2% decline in petroleum and coal products. Excluding
petroleum and coal products, sales rose 4.2% in the province. Motor vehicle sales advanced 8.5%, as prices rose
and the industry shifted to higher-end models. Gains in the motor vehicle parts and machinery also contributed to
the increase.
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Note to readers

Monthly data in this release are seasonally adjusted and are expressed in current dollars unless otherwise specified. For information on
seasonal adjustment, please refer to the following document: Seasonally adjusted data – Frequently asked questions.

For information on trend-cycle data, see Trend-cycle estimates – Frequently asked questions.

Non-durable goods industries include food, beverage and tobacco products, textile mills, textile product mills, clothing, leather and
allied products, paper, printing and related support activities, petroleum and coal products, chemicals, and plastics and rubber products.

Durable goods industries include wood products, non-metallic mineral products, primary metal, fabricated metal products, machinery,
computer and electronic products, electrical equipment, appliances and components, transportation equipment, furniture and related
products and miscellaneous manufacturing.

Production-based industries

For the aerospace industry and shipbuilding industries, the value of production is used instead of sales of goods manufactured. This
value is calculated by adjusting monthly sales of goods manufactured by the monthly change in inventories of goods in process and
finished products manufactured. Production is used because of the extended period of time that it normally takes to manufacture products
in those industries.

Unfilled orders are a stock of orders that will contribute to future sales assuming that the orders are not cancelled.

New orders are those received whether sold in the current month or not. New orders are measured as the sum of sales for the current
month plus the change in unfilled orders from the previous month to the current month.

Manufacturers reporting in US dollars

Some Canadian manufacturers report sales, inventories and unfilled orders in US dollars. These data are then converted to Canadian
dollars as part of the data production cycle.

For sales, based on the assumption that they occur throughout the month, the average monthly exchange rate for the reference month
(noon spot rate) established by the Bank of Canada is used for the conversion. The monthly average exchange rate is available in
CANSIM table 176-0064.

Inventories and unfilled orders are reported at the end of the reference period. For most respondents, the noon spot exchange rate on the
last working day of the month is used for the conversion of these variables. However, some manufacturers choose to report their data as
of a day other than the last day of the month. In these instances, the noon spot exchange rate on the day selected by the respondent is
used. Note that because of exchange rate fluctuations, the noon spot exchange rate on the day selected by the respondent can differ
from both the exchange rate on the last working day of the month and the monthly average exchange rate. Noon spot exchange rate data
are available in CANSIM table 176-0067.

Revision policy

Each month, the Monthly Survey of Manufacturing releases preliminary estimates for the reference month and revised estimates for the
three previous months. Revisions are made to reflect new information provided by respondents, and updates to administrative data. Once
a year, a revision project is undertaken to revise multiple years of data. During annual revisions, changes are made to the seasonal
adjustment parameters.

Real-time CANSIM tables

Real-time CANSIM tables 304-8014, 304-8015 and 377-8009 will be updated on March 1. For more information, consult the document
Real-time CANSIM tables.

Next release

Data from the January Monthly Survey of Manufacturing will be released on March 16.

http://www.statcan.gc.ca/eng/dai/btd/sad-faq
http://www.statcan.gc.ca/eng/dai/btd/tce-faq
http://www.statcan.gc.ca/eng/dai/btd/rct
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Table 1
Manufacturing: Principal statistics – Seasonally adjusted
  December

2014
November

2015r
December

2015p
November to

December
2015

December
2014 to

December
2015

    millions of dollars   % change1

Manufacturing sales (current dollars) 52,390 50,968 51,556 1.2 -1.6
Manufacturing sales (2007 constant dollars) 47,809 45,789 46,385 1.3 -3.0
Manufacturing sales (current dollars) excluding motor vehicles,

parts and accessories 44,602 42,793 43,165 0.9 -3.2
Inventories 70,079 73,223 72,063 -1.6 2.8
Unfilled orders 91,616 93,136 91,105 -2.2 -0.6
New orders 52,988 50,576 49,525 -2.1 -6.5
Inventory-to-sales ratio2 1.34 1.44 1.40 ... ...

r revised
p preliminary
... not applicable
1. Percent change calculated at thousands of dollars for current dollars, and millions of dollars for constant dollars.
2. The inventory-to-sales ratio measures the time, in months, that it would take to exhaust inventories if sales were to remain at the current rate.
Source(s): CANSIM tables 304-0014 and 377-0009.

Table 2
Manufacturing sales: Industry aggregates – Seasonally adjusted
  December

2014
November

2015r
December

2015p
November to

December
2015

December
2014 to

December
2015

    millions of dollars   % change1

Food manufacturing 7,907 8,132 8,071 -0.7 2.1
Beverage and tobacco product 1,016 1,030 1,024 -0.6 0.8
Textile mills 129 129 131 1.6 1.8
Textile product mills 158 133 134 0.2 -15.4
Clothing manufacturing 224 193 176 -9.1 -21.6
Leather and allied product 40 36 38 5.7 -3.0
Wood product 2,212 2,259 2,384 5.5 7.8
Paper manufacturing 2,165 2,310 2,340 1.3 8.1
Printing and related support activities 732 741 748 0.8 2.2
Petroleum and coal product 5,457 4,364 4,260 -2.4 -21.9
Chemical 4,090 4,021 4,071 1.2 -0.5
Plastics and rubber products 2,345 2,337 2,378 1.7 1.4
Non-metallic mineral product 1,115 1,073 1,108 3.3 -0.6
Primary metal 4,111 3,577 3,576 -0.0 -13.0
Fabricated metal product 2,928 2,865 2,859 -0.2 -2.3
Machinery 3,348 2,840 2,872 1.1 -14.2
Computer and electronic product 1,133 1,125 1,136 1.0 0.3
Electrical equipment, appliance and component 821 875 903 3.2 9.9
Transportation equipment 10,565 10,910 11,243 3.0 6.4

Motor vehicle 5,391 5,643 5,847 3.6 8.5
Motor vehicle body and trailer 327 260 277 6.6 -15.3
Motor vehicle parts 2,397 2,532 2,544 0.5 6.1
Aerospace product and parts 1,849 1,888 1,904 0.8 3.0
Railroad rolling stock 111 130 128 -1.6 15.7
Ship and boat building 155 156 199 27.5 27.9

Furniture and related product 948 992 1,033 4.1 8.9
Miscellaneous manufacturing 947 1,026 1,074 4.6 13.3
Non-durable goods industries 24,263 23,427 23,370 -0.2 -3.7
Durable goods industries 28,127 27,541 28,187 2.3 0.2

r revised
p preliminary
1. Percent change calculated at thousands of dollars.
Source(s): CANSIM table 304-0014.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=377-0009&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
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Table 3
Manufacturing sales: Provinces and territories – Seasonally adjusted
  December

2014
November

2015r
December

2015p
November to

December 2015
December 2014

to December
2015

    millions of dollars   % change1

Canada 52,390 50,968 51,556 1.2 -1.6
Newfoundland and Labrador 499 444 455 2.5 -8.7
Prince Edward Island 144 146 138 -5.6 -4.7
Nova Scotia 626 652 706 8.3 12.8
New Brunswick 1,515 1,138 1,329 16.8 -12.3
Quebec 12,226 12,040 12,244 1.7 0.2
Ontario 24,635 24,930 25,115 0.7 2.0
Manitoba 1,478 1,476 1,466 -0.6 -0.8
Saskatchewan 1,232 1,118 1,186 6.0 -3.7
Alberta 6,291 5,422 5,291 -2.4 -15.9
British Columbia 3,740 3,596 3,620 0.7 -3.2
Yukon 2 3 3 13.7 39.7
Northwest Territories and Nunavut 2 3 3 3.6 23.6

r revised
p preliminary
1. Percent change calculated at thousands of dollars.
Source(s): CANSIM tables 304-0014 and 304-0015.

Available in CANSIM: tables 304-0014, 304-0015 and 377-0009.

Definitions, data sources and methods: survey number 2101.

For more information, contact us (toll-free 1-800-263-1136; 514-283-8300;
STATCAN.infostats-infostats.STATCAN@canada.ca).

For more information about the concepts, methods or data quality of this release, contact Elizabeth Richards
(613-863-4623; elizabeth.richards@canada.ca) or Michael Schimpf (613-863-4480;
michael.schimpf@canada.ca), Manufacturing and Wholesale Trade Division.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0015&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=304-0014&p2=31
http://www.statcan.gc.ca/daily-quotidien/160216/dq160216a-cansim-eng.htm
http://www.statcan.gc.ca/imdb-bmdi/2101-eng.htm
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:elizabeth.richards@canada.ca
mailto:michael.schimpf@canada.ca

