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Liquor stores, agencies and other retail outlets sold $21.3 billion worth of alcoholic beverages during the fiscal year
ending March 31, 2015, up 3.8% from the previous year. Beer remained the alcoholic drink of choice for Canadians,
with $9.0 billion in sales, accounting for 42.0% of total sales in 2014/2015. However, the market share of other
alcoholic beverages continued to grow.

The total volume of alcohol sold in 2014/2015 increased 1.5% to 3 035 million litres or 240 million litres of absolute
alcohol, following a 0.7% decline in volume sold the previous fiscal year.

The net income earned by provincial and territorial liquor authorities rose 3.3% to $5.7 billion in 2014/2015, after
growing 0.4% the previous year. All liquor authorities reported positive net income in 2014/2015,
with 9 of 13 reporting increases in net income compared with the previous fiscal year.

Net income and other government revenue derived from the control and sale of alcoholic beverages, including
excise taxes, retail sales taxes, specific taxes on alcohol, and licence and permit revenues, totalled $10.9 billion
in 2014/2015.

Beer sales increase

Liquor stores, agencies and other retail outlets sold $9.0 billion worth of beer during the fiscal year ending
March 31, 2015, up 3.1% from the previous year.

The average annual growth rate of total beer sales over the past 10 years was 1.7%. Sales of Canadian beer grew
at an annual average rate of 1.1% over the past decade, while imported beer sales increased at an annual average
rate of 6.0% over that period.

Beer sales as a proportion of total sale of alcoholic beverages have declined in recent years. In 2005/2006, beer
had a market share of 47.9% in terms of dollar value, while wine had a market share of 26.0%. By 2014/2015, the
market share for beer had fallen to 42.0%, while wine had increased its share to 31.4%.

Sales of Canadian beer increased 2.0%, while imported beer sales rose 9.1% in 2014/2015. Of total beer sales,
Ontario (19.9%) and British Columbia (18.8%) sold the greatest proportions of imported beer, while Nunavut (2.7%)
and Saskatchewan (3.4%) sold the lowest.

Beer sales had the greatest market share of total alcoholic beverage sales in Nunavut (57.8%) and the lowest in
British Columbia (36.2%). Alberta (+4.6%) reported the largest increase of beer sales followed by Ontario (+3.6%).
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Chart 1
Proportion of sales (in dollars) of alcoholic beverages, by category
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Source(s): CANSIM table 183-0023.

In terms of volume sold, liquor stores, agencies and other retail outlets sold 2 257 million litres of beer in 2014/2015.
The volume of Canadian beer sold decreased 0.6% from the previous year to 1 908 million litres, while the volume
of imported beer sold increased 7.9% to 348 million litres.

The average annual growth rate of beer sales (in volume) over the last decade was 0.1%. Imported beer sales grew
at an annual average rate of 4.1%, while sales of Canadian beer decreased at an annual average rate of 0.5%.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0023&p2=31
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Chart 2
Proportion of sales (in volume) of alcoholic beverages, by category
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Wine sales growth continues

Liquor stores, agencies and other retail outlets sold $6.7 billion worth of wine during the year ending
March 31, 2015, up 5.1% from the previous year. All provinces and territories reported gains, with Alberta (+9.5%)
posting the highest growth, followed by the Northwest Territories (+8.4%). Sales of Canadian wine grew 7.6%,
outpacing the 4.0% growth of imported wine sales.

Wine sales had the greatest market share in Quebec, at 43.1% of total sales of alcoholic beverages, while the
lowest was in Nunavut, at 12.2%.

Imported red wine sales accounted for 75.7% of all red wines sold in 2014/2015, virtually unchanged from the
proportion in 2005/2006 (76.1%). The share of imported white wines edged up from 57.9% in 2005/2006 to 60.5%
in 2014/2015.

In terms of volume, wine sales increased 4.1% from 2013/2014 to 481 million litres in 2014/2015. The growth in
volume of Canadian wine sold (+6.3%) outpaced that of imported wine (+2.7%). All provinces and territories
reported gains, with Alberta (+8.2%) posting the highest growth, followed by Saskatchewan (+6.6%).

Spirit sales up

Liquor stores, agencies and other retail outlets sold $4.9 billion worth of spirits during the year ending
March 31, 2015, up 2.7% from the previous year. Spirit sales had the greatest market share in the Northwest
Territories, at 40.1% of total sales of alcoholic beverages, and the lowest in Quebec (12.6%). Sales of Canadian
spirits were unchanged, while imported spirit sales increased 5.9%.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0024&p2=31
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The average annual growth rate of spirit sales over the last 10 years was 3.3%. Canadian spirit sales grew at an
annual average rate of 1.7% over the past decade, compared with an annual average growth rate of 5.4% for
imported spirits.

In terms of volume, the amount of spirits sold increased 1.5% in 2014/2015 to 160 million litres. Sales of Canadian
spirits totalled 91 million litres, down 0.3% in 2014/2015, while the volume of imported spirits sales increased 3.9%
to 69 million litres. The share of spirit imports has been on the rise for several years, increasing from 36.1% of
spirits sold in 2005/2006 to 43.0% in 2014/2015.

Ciders, coolers and other refreshment beverages: Small market share but with sustained
and dynamic growth

Liquor stores, agencies and other retail outlets sold $0.8 billion worth of ciders, coolers and other refreshment
beverages (CCORB) in 2014/2015, up 9.2% from the previous year. CCORB sales had the greatest market share in
Saskatchewan, at 5.8% of total sales of alcoholic beverages, and the lowest share in Quebec (1.2%).
Newfoundland and Labrador (+18.5%) and Manitoba (+17.1%) had the highest growth rates in this category.

In terms of volume, liquor stores, agencies and other retail outlets sold 138 million litres of CCORB in 2014/2015,
an increase of 8.9% from the previous year. The average annual growth rate of CCORB sales over the last 10 years
was 5.0%. Canadian CCORB sales grew at an annual average rate of 1.6%, while imported CCORB sales
increased at an annual average rate of 17.8%.

Note to readers

Data comparability and limitations

Statistics on sales of alcoholic beverages by volume should not be equated with data on consumption. Sales volumes include only sales
as reported by the liquor authorities and their agencies, including sales by wineries, breweries and other outlets that operate under
license from the liquor authorities. Data on the consumption of alcoholic beverages would include all of these sales, as well as any
unreported volumes of alcohol sold through ferment-on-premise operations or other outlets and any unrecorded or illegal transactions.

Statistics on sales of alcoholic beverages by dollar value should not be equated with consumer expenditures on alcoholic beverages. The
sales data refer to the revenues received by liquor authorities and their agents and a portion of these revenues includes sales to licensed
establishments, such as bars and restaurants.

The value of sales of alcoholic beverages excludes all sales taxes, the value of returnable containers and deposits. Absolute volume of
sales of alcoholic beverages is calculated by multiplying the sales volume by the percentage of alcohol content for each product category.
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Table 1
Net income of provincial and territorial liquor authorities
  2013/2014r 2014/2015p 2013/2014 to 2014/2015

    thousands of dollars   % change

Canada 5,506,762 5,686,874 3.3
Newfoundland and Labrador 155,396 160,740 3.4
Prince Edward Island 19,018 19,706 3.6
Nova Scotia 228,246 227,986 -0.1
New Brunswick 161,256 166,148 3.0
Quebec 1,002,000 1,032,700 3.1
Ontario 1,745,594 1,817,375 4.1
Manitoba 284,087 281,604 -0.9
Saskatchewan 252,297 244,227 -3.2
Alberta 747,026 765,772 2.5
British Columbia 876,979 935,233 6.6
Yukon 8,924 9,178 2.8
Northwest Territories 24,523 25,043 2.1
Nunavut 1,416 1,162 -17.9

r revised
p preliminary
Note(s): Data may not add up to totals as a result of rounding.
Source(s): CANSIM table 183-0025.

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0025&p2=31
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Table 2
Sales of alcoholic beverages
  2014/2015p

Beer Wine Spirits CCORB1 Total

    thousands of dollars

Canada 8,962,615 6,697,327 4,922,387 756,372 21,338,701
Newfoundland and Labrador 226,101 72,661 127,951 16,452 443,165
Prince Edward Island 33,211 14,718 19,564 2,662 70,155
Nova Scotia 272,965 130,092 160,931 27,741 591,729
New Brunswick 196,056 83,612 93,290 20,903 393,861
Quebec 2,267,883 2,264,245 664,326 63,001 5,259,455
Ontario 3,105,917 2,282,299 1,868,249 259,755 7,516,220
Manitoba 314,383 149,767 226,568 29,051 719,769
Saskatchewan 283,586 88,640 213,866 36,269 622,361
Alberta 1,103,274 565,672 744,795 126,523 2,540,264
British Columbia 1,118,944 1,030,708 772,367 170,460 3,092,479
Yukon 17,213 7,205 9,659 1,639 35,716
Northwest Territories 19,978 7,053 19,292 1,834 48,157
Nunavut 3,104 655 1,529 82 5,370

  2013/2014 to 2014/2015

Beer Wine Spirits CCORB1 Total

    % change

Canada 3.1 5.1 2.7 9.2 3.8
Newfoundland and Labrador 2.9 6.7 1.0 18.5 3.4
Prince Edward Island -1.1 8.1 1.1 7.7 1.7
Nova Scotia -1.0 1.8 -2.7 14.6 -0.2
New Brunswick 0.6 6.5 1.6 9.1 2.5
Quebec 3.2 2.3 4.0 -7.1 2.8
Ontario 3.6 5.8 2.7 7.8 4.2
Manitoba 2.4 6.4 2.2 17.1 3.7
Saskatchewan 0.0 6.6 3.0 -9.4 1.3
Alberta 4.6 9.5 3.1 16.6 5.7
British Columbia 3.1 7.1 3.3 15.5 5.1
Yukon 2.4 6.7 1.5 0.9 2.9
Northwest Territories 3.4 8.4 1.6 7.5 3.5
Nunavut 2.5 3.0 -2.6 -1.2 1.0

p preliminary
1. Ciders, coolers and other refreshment beverages.
Note(s): Data may not add up to totals as a result of rounding.
Source(s): CANSIM table 183-0023.

Available in CANSIM: tables 183-0023 to 183-0026.

Definitions, data sources and methods: survey number 1726.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; STATCAN.infostats-infostats.STATCAN@canada.ca) or Media
Relations (613-951-4636; STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca).

http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0023&p2=31
http://www5.statcan.gc.ca/cansim/a03?lang=eng&pattern=183-0023..183-0026&p2=31
http://www.statcan.gc.ca/imdb-bmdi/1726-eng.htm
mailto:STATCAN.infostats-infostats.STATCAN@canada.ca
mailto:STATCAN.mediahotline-ligneinfomedias.STATCAN@canada.ca

