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GU-Q03
Typical Internet User

Yes                             Else

GU_Q02
Ever User
Internet

Y

E

NU_Q01
Non Users Planned Use 

Else                    Y,DK,R,NS

NU_Q02
Non User Location of Use

Else             Other,DK,R,NS 

NU_Q2S
Other location - Specify

NU_Q03
Have Computer At Home

Else                             Y, NS

NU_Q04
Reason no computer

Else            Other,DK,R,NS

NU_Q4S
Other reason - Specify

INC_Q01
Measures of Income

None                             Else

INC_Q02
Estimate HH Income,

$,none                            Else

INC_Q03
Range Estimate HH Income

INC_END

NU_C01
(if LU_Q02=Y goto INC_Q01)

Else

Non - Users Typical  Users

GU_Q04
Respondent Typically Use

UA_Q01
Typical User age 18 +

UA_Q02
Typical Users LT  Age 18 

LU_Q02 - Q07
Location Of Regular Use

LU_Q02 Home
LU_Q03 Work
LU_ Q04 School
LU_Q05 Public Library
LU_Q07 Other

UA_C02
N If LT 18 = Y

LU_E07 (hard edit)
If GU_Q03 =1, then at 
least one of LU_Q02 to 
LU_Q07 must equal Yes

LU_Q07S1
Other Location Of Use

Else         Other,DK,R,NS

LU_Q07S2
Other Location Of Use

Typical  Users 
from Home

Infrequent Users 
and Drop Outs

GU_Q05
Last Time Internet Used Past

1,2,3                                          Else

GU_Q06 
PAST Typical Internet User

Y                                              Else

GU_Q07
PAST  Frequency of Use

GU_Q09
Reason No Longer Use Internet

Other - specify,NS                    Else

GU_Q08S2
Other location - specify

GU_Q08S1
Other location

Other - specify,NS                    Else

Go to 

NU_C01

GU_Q05B
Used Internet to order

GU_Q09S
Other Reason No Longer Use 

Internet

HU_C01

Else          if LU_Q02 = Y

Go to 
CM_Q02

HU_Q01T
Anyone HH pay for Internet 

connection
Else

HH member,NS,R,NS

HU_Q01U
Internet Service Purchased

Else
Monthly,NS

HU_Q01V
Monthly cost for Internet 

Connection

HU_Q01
Internet Connected Type

Other,DK,R,NS         Else

HU_Q01S
Other - Specify

HU_Q03
Frequency Use at home

HU_Q04
# Hours of Use at Home

HU_Q01W
High Speed Connection

HU_Q05
Self employment use

Go to HU_Q11

HU_Q07
Employer related use

HU_Q07A
Work regular scheduled 

hours at home
Else                Y,DK,R,NS

HU_Q07B
Use Internet during 

scheduled  work at home

HU_Q09
Use Internet for personal 

(non-business) use

GU_Q08
Location of PAST Use

Another location,NS                 Else
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NU_Q01
Non Users Planned Use 

Else                    Y,DK,R,NS

NU_Q02
Non User Location of Use

Else             Other,DK,R,NS 

NU_Q2S
Other location - Specify

NU_Q03
Have Computer At Home

Else                              Y,NS

NU_Q04
Reason no computer

Else            Other,DK,R,NS

NU_Q4S
Other reason - Specify

INC_Q01
Measures of Income

None                             Else

INC_Q02
Estimate HH Income,

$,none                            Else

INC_Q03
Range Estimate HH Income

INC_END

NU_C01
(if LU_Q02=Y goto INC_Q01)

Else

Non - Users Typical  Users Typical  Users 
from Home Infrequent Users

From GU_Q06, GU_Q09, 
GU_Q09S

From HU_Q09

HU_Q27S
Other reason - Specify

HU_Q28
Type Of Educational Use
Other DK,R,NS Else

HU_Q29
Plan using Internet to buy 

products or services

HU_Q28S
Other - Specify       

Go to CM_Q02

HU_C28
If HU_Q15 = Y         Else

CM_Q02
Order but not paid over 

Internet
Else                               Y

From HU_C01

CM_Q04
# of Order placed but not 

paid over the Internet

CM_Q05
Value of Order but not 
paid over the Internet

CM_Q06
# of Canadian  Order

Else                     Amount

CM_Q03
Type of products ordered
Else         Other,DK,R,NS

CM_Q03S
Other -Specify       

CM_C06 
CM_Q04 = R/DK      Else

CM_E05 (soft edit)
If CM_Q05 =0 and 
CM_Q04 greater than 0.

Go to 
CM_Q10

CM_C06A 
Else CM_Q06=0

CM_E06 (hard edit)
If CM_Q06 greater than 

CM_Q04.

CM_C07 
If CM_Q04=CM_Q06

Else

Go to 
CM_Q08

Go to 
CM_Q07

HU_Q11 E-mail / Hotmail

HU_ Q12 E-banking

HU_ Q13 Purchase Goods & Services

HU_ Q14 Search for medical/health info

HU_ Q15 Formal education, training

HU_ Q16 Search for government info

HU_ Q17 Search for employment

HU_ Q18 General browsing

HU_ Q19 Play Games

HU_ Q20 Chat Groups

HU_ Q21 Obtain & save music

HU_ Q22 Listen To Radio

HU_ Q23 Find sports information

HU_ Q24 Financial information

HU_ Q25 View the news

HU_ Q26 Travel information/reservation

HU_ Q27 Search for other info, 
DK,R,NS

Uses of Internet
HU_Q11 - HU_Q27
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

From HU_Q29From CM_C06, 
CM_Q06 & 

CM_C07

CM_Q04
# of Order placed but not 

paid over the Internet

CM_Q05
Value of Order but not 
paid over the Internet

CM_Q06
# of Canadian  Order

Else                     Amount

CM_Q03S
Other -Specify       

CM_C06 
CM_Q04 = R/DK      Else

CM_E05 (soft edit)
If CM_Q05 =0 and 
CM_Q04 greater than 0.

Go to 
CM_Q10

CM_C06A 
Else CM_Q06=0

CM_E06 (hard edit)
If CM_Q06 greater than 

CM_Q04.

CM_C07 
If CM_Q04=CM_Q06

Else

Go to 
CM_Q08

Go to 
CM_Q07

CM_Q07
Value of Canadian orders 

Order not paid

CM_E07 (hard edit)
If CM_Q05 not equal to 

R, DK & CM_Q07 
greater than CM_Q05.

CM_E07A (soft edit)
If CM_Q06 not equal to 

R, DK & CM_Q06 
greater than 0 & 

CM_Q07=0.

CM_Q08
Method of Payment

From 
CM_C06A & 

CM_C07

From CM_Q02
CM_Q10

Order/paid over the Net
Else                              Y

CM_Q12
# of Order placed and 
paid over the Internet

CM_Q11S
Other - Specify

CM_Q13
Value of Order paid over 

the Internet

CM_Q11
Products ordered

Else         Other,DK,R,NS

Go to 
CM_C16

Go to 
CM_C14

CM_Q02
Order but not paid over 

Internet
Else                              Y

CM_Q03
Type of products ordered
Else         Other,DK,R,NS
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

From
CM_Q13

CM_C14 
if CM_Q12=R,DK

Else

CM_Q14
# of Canadian  Order

Else                     Amount

CM_C14A 
Else CM_Q14=0

CM_E14 (hard edit)
If CM_Q14 greater than 

CM_Q12.

CM_C15 
If CM_Q12=CM_Q14

Else

CM_Q15
Value of Canadian Orders 

paid over the Internet

CM_E15 (hard edit)
If CM_Q13 not equal to 

R, DK & CM_Q15 
greater than CM_Q13.

CM_E15A (soft edit)
If CM_Q15=0 & 

CM_Q14 greater than 0.

CM_C16 
Else 
If CM_Q02 or CM_Q10 = Yes

CM_Q16
Purchases to increase or 

decrease

Go to CM_Q18

Go to 
CM_Q21

From CM_Q10

From CM_C06, 
CM_Q06 & 

CM_C07

CM_Q07
Value of Canadian orders 

Order not paid

CM_E07 (hard edit)
If CM_Q05 not equal to 

R, DK & CM_Q07 
greater than CM_Q05.

CM_E07A (soft edit)
If CM_Q06 not equal to 

R, DK & CM_Q06 
greater than 0 & 

CM_Q07=0.

CM_Q08
Method of Payment

From 
CM_C06A & 

CM_C07

From CM_Q02
CM_Q10

Order/paid over the Net
Else                              Y

CM_Q12
# of Order placed and 
paid over the Internet

CM_Q11S
Other - Specify

CM_Q13
Value of Order paid over 

the Internet

CM_Q11
Products ordered

Else         Other,DK,R,NS

Go to 
CM_C16

Go to 
CM_C14
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

From
CM_Q13

CM_C14 
if CM_Q12=R,DK

Else

CM_Q14
# of Canadian  Order

Else                     Amount

CM_C14A 
Else CM_Q14=0

CM_E14 (hard edit)
If CM_Q14 greater than 

CM_Q12.

CM_C15 
If CM_Q12=CM_Q14

Else

CM_Q15
Value of Canadian Orders 

paid over the Internet

CM_E15 (hard edit)
If CM_Q13 not equal to 

R, DK & CM_Q15 
greater than CM_Q13.

CM_E15A (soft edit)
If CM_Q15=0 & 

CM_Q14 greater than 0.

CM_C16 
Else 
If CM_Q02 or CM_Q10 = Yes

CM_Q16
Purchases to increase or 

decrease

Go to CM_Q18

Go to 
CM_Q21

CM_Q18
Purchase digital services

Else                       Yes,NS

CM_Q19
Value of digital services

Amount,DK,R,NS

CM_Q20
Value of digital services -

Canadian companies
Else               Amount,NS

CM_Q22S
Other - products (Specify)       

CM_Q22Z
Result of Window 

Shopping

CM_E20 (Hard edit)
If CM_Q19 is not equal to 
DK or R, and CM_Q20 is 
greater than CM_Q19

Go To CM_C23

From CM_Q16

CM_E19 (hard edit)
If CM_Q05 or CM_Q13 
is not equal to R or DK 

and CM_Q19 greater than 
(CM_Q05 + CM_Q13).

CM_Q20A
Type digital services

Else                         Other

CM_Q20S
Other - digital services

CM_Q21
Ever used Internet to 

window shop
Yes, NS                      Else

CM_Q22
Type of Window Shop

Else         Other,DK,R,NS

From CM_C16

From CM_Q10
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

CM_Q23
Willingness to Use Credit 

Cards

CM_Q24
Internet Privacy concerns

CM_Q25
Financial Transaction 

concerns

CM_Q26
Internet content concern 

viewed for child < 18 

CM_Q27
Types of Internet content 

concerns
Else                         Other

CM_Q27S
Other types  -Specify       

CM_C23
CM_Q10 = Y             Else

CM_C26
If child HH < 18       Else

CM_C27

If CM_Q26 = 02, 03

Else

From CM_Q21 & 
CM_Q22Z

Go To NU_C01

CM_Q18
Purchase digital services

Else                       Yes,NS

CM_Q19
Value of digital services

Amount,DK,R,NS

CM_Q20
Value of digital services -

Canadian companies
Else               Amount,NS

CM_Q22S
Other - products (Specify)       

CM_Q22Z
Result of Window 

Shopping

CM_E20 (Hard edit)
If CM_Q19 is not equal to 
DK or R, and CM_Q20 is 
greater than CM_Q19

Go To CM_C23

From CM_Q16

CM_E19 (hard edit)
If CM_Q05 or CM_Q13 
is not equal to R or DK 

and CM_Q19 greater than 
(CM_Q05 + CM_Q13).

CM_Q20A
Type digital services

Else                         Other

CM_Q20S
Other - digital services

CM_Q21
Ever used Internet to 

window shop
Yes, NS                      Else

CM_Q22
Type of Window Shop

Else         Other,DK,R,NS

From CM_C16
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

CM_Q23
Willingness to Use Credit 

Cards

CM_Q24
Internet Privacy concerns

CM_Q25
Financial Transaction 

concerns

CM_Q26
Internet content concern 

viewed for child < 18 

CM_Q27
Types of Internet content 

concerns
Else         Other,DK,R,NS

CM_Q27S
Other types  -Specify       

CM_C23
CM_Q10 = Y             Else

CM_C26
If child HH < 18       Else

CM_C27

If CM_Q26 = 02, 03

Else

From CM_Q21 & 
CM_Q22Z

Go To NU_C01

NU_Q01
Non Users Planned Use 

Else                Y,DK,R,NS

NU_Q02
Non User Location of Use
Else         Other,DK,R,NS

NU_Q2S
Other location - Specify

NU_Q03
Have Computer At Home
Else                          Y,NS

NU_Q04
Reason no computer

Else         Other,DK,R,NS

NU_Q4S
Other reason - Specify

INC_Q01
Measures of Income

None                          Else

INC_Q02
Estimate HH Income,

$,none                        Else

INC_Q03
Range Estimate HH 

Income

INC_END

From CM_C26, CM_27, 
CM_Q27 & CM_Q27S

NU_C01
(if LU_Q02=Y goto
INC_Q01)

Else
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Non - Users Typical  Users Typical  Users 
from Home

Infrequent Users

INC_Q01
Measures of Income

None                          Else

INC_Q02
Estimate HH Income,

$,none                        Else

INC_Q03
Range Estimate HH 

Income

INC_END

NU_C01
LU_Q02 = Y

(Else goto NU_Q01)

From CM_C26, CM_27, 
CM_Q27 & CM_Q27S


